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Objective of the Exercise: 

To increase awareness of ageism (discrimination based on age) through the assessment of "funny but 

ageist" T-shirts and reflection on how perceptions change based on the context of the wearer. 

Target Group: 

University students, 10-25 participants. 

Materials: 

 Photos of T-shirts with "funny but ageist" slogans 

 AI-generated images of 10 different types of seniors 

 Projector 

 Pen and paper for each participant 

 Excel file for evaluation analysis 

 Whiteboard 

Course of the Exercise: 

Introduction: 

The instructor explains the concept of ageism and the purpose of the exercise. 

Round One – T-Shirt Evaluation: 

The instructor displays images of T-shirts with ageist slogans. 

Participants rate the appropriateness of the T-shirts on a scale from 0 to 10 (0 = completely 

inappropriate, 10 = a great idea). 

(Not conducted if the more extensive "Fashion Police" exercise has already been done.) 

Round Two – Suitability of T-Shirts for Specific Seniors: 

The instructor displays images of various types of seniors. 

Participants reassess the suitability of the T-shirts, this time considering the specific senior in the 

image. 

Analysis and Reflection: 

The instructor collects rating data and uses Excel to analyze averages and deviations. 

Discussion on how the perception of the appropriateness of the T-shirt changes depending on the 

wearer and how ageism influences our perception. 

Final Reflection: 

Discussion on how the perception of the appropriateness of a T-shirt changes depending on the wearer 

and how ageism affects our views. 

Reflection on how a client’s clothing may impact the approach and quality of care provided. 

Discussion on how students would feel as potential wearers of these T-shirts while interacting with 

clients in a professional environment. 

Attachments: 

 PowerPoint presentation “T-Shirts” 

 PowerPoint presentation “Seniors” 

 Worksheet 

 Excel spreadsheet 


